Here for you…
for a better future

We make choices every day that affect the way we live. Some casual, some crucial but all
impacting our lives to some degree. At TM, we take our responsibilities seriously, to our people,
the environment and to society. By choosing to embed sustainable practices into all we do,
infusing every thought and guiding every action, we continue to keep your best interests at heart,
for now and the future.
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Sustainability
Statement
Our company’s motto goes beyond making profits. We embrace the responsibility of catalysing economic growth
by empowering businesses, and serving in the best interests of our people, customers, community and the
environment.
As an Enabler of the Digital Nation, we are committed to help propel Malaysia towards a digital economy. In achieving our business purpose, we also fulfil
our social and environmental responsibilities as a corporate citizen. In other words, our efforts extend beyond just driving financial performance. Our longterm approach to business is also to create positive Economic, Environmental and Social impact.
In 2018, the historical shift in national leadership and the impending policy reforms have had an impact on our business operations, with our role as a
Government-Linked Company (GLC) placing us in a unique position. On one hand, we want to continue to catalyse national development projects,
supporting local businesses and creating income opportunities. On the other hand, we want to succeed as a competitive and innovative business committed
to deliver growth and value for our stakeholders. In short, we have to balance the greater responsibility that we inherited from our legacy as a multifaceted
and experienced organisation, while continuously monitoring to meet the rising expectations of our various stakeholders.
Therefore, in 2018, we conducted an in-depth engagement exercise with our priority stakeholders to include our regulators, investors, customers, employees
as well as chain partners. With their feedback and rich insights, we have been able to re-evaluate our priorities and address some of the most material
aspects to our business and stakeholders. This will enable the future-proofing of our organisation to prepare TM for whatever lies ahead. Digital preparedness
and digital transformation, in particular, will go a long way into positioning TM as a forward-looking organisation, equipped to deliver solutions of the future.
In the midst of a challenging business and operating landscape, we realised our strategies towards identifying and managing long-term risks and opportunities,
with near-term as well as long-term approaches and strategies. We will focus on building a sustainable and responsible business, which will create value
for all our stakeholders. We endeavour to improve stakeholder experience and our strategic response to their needs and expectations. This is part of our
promise, to always be ‘Here for You’.

Sustainability
Disclosures
SCOPE OF REPORT
This year, as we progress on our integrated reporting journey, the management has taken a decision to digitise our sustainability report into an e-book,
which will be more accessible, environmentally-friendly and easy-to-navigate. For more details on our sustainability initiatives, kindly refer to our Sustainability
Report 2018 [link to report].

REPORTING STANDARDS
TM’s Sustainability Report 2018 was developed in keeping with various local and international standards and frameworks:
•

Bursa Malaysia’s Main Market Listing Requirements on Sustainability Reporting

•

Global Reporting Initiative (GRI) Sustainability Reporting Standards

•

The ACCA Malaysia Sustainability Reporting Guidelines for Malaysian Companies

•

ISO 26000:2010 Guidance on Social Responsibility

•

The United Nations Sustainable Development Goals (UN SDGs)

BOUNDARY
Our online Sustainability Report covers TM’s operations and initiatives in
Malaysia, covering 15 TM states, where we have a strong presence and
coverage. We have identified 22 materiality topics to include in this report,
which are all directly/indirectly linked to our business. Our response to
these issues is addressed through our stakeholder engagement and
materiality exercise.

REPORTING PERIOD
All data and information covered in this report is for the calendar year
1 January 2018 – 31 December 2018, unless stated otherwise. The last report
was published in April 2018 for the year 1 January 2017 – 31 December
2017.

INDEPENDENT ASSURANCE
The authenticity of this report was verified through an independent assurance,
which was conducted through an external audit by SIRIM QAS International
Sdn Bhd. This is a part of our commitment to go the extra mile to obtain
independent assurance as recommended by the GRI Sustainability Reporting
Standards.

POINT OF CONTACT
We are always trying to improve the quality of our reporting. We welcome
all questions and feedback on TM’s Sustainability Report 2018. Please
contact us at: gbc@tm.com.my

Telekom Malaysia Berhad
Twenty Eighteen IAR

85
Section : Sustainability at TM

Section : Sustainability at TM

86
Telekom Malaysia Berhad
Twenty Eighteen IAR

Sustainability
Framework
Our approach to sustainability is founded by the Company’s vision of making Life Easier for A Better Malaysia.
This, in turn, translates to the creation of our Sustainability Framework, which has five (5) pillars. We have
also aligned our activities to the United Nation’s Sustainable Development Goals, or UN SDG, so that we can
play a role in providing action plans to address challenges that have been identified by the global community.

LIFE MADE EASIER FOR A BETTER MALAYSIA
BETTER FUTURE

ECONOMIC VALUE

ECONOMIC
Catalyse Malaysia’s transformation into a
‘Digital Economy’ via integrated network
infrastructure, digital platforms, seamless
connectivity and innovative solutions.

ENVIRONMENTAL
Manage our environmental impact through
resource optimisation and reduction of our
carbon footprint, mainly from our operations
across the value chain.

SOCIAL
Nurture our people as well as the communities
towards a digitally-empowered and enabled
future by upskilling and education, reducing
inequalities, and promoting health and wellbeing.

GREEN CITIZENSHIP

SOCIAL EQUITY

GOOD PRINCIPLES

Here for you…
to create better value
We have always been at the forefront of delivering cutting-edge technology in connecting Malaysians. We also
realise the role that we play in the nation’s economic well-being. Our purpose is clear for each and every
Warga TM – to always provide the best value in every product and services that we have to offer for the
country, helping Malaysia achieve the aspiration of living in a Digital Economy.
ENSURING QUALITY IN EVERYTHING WE DO
EMBEDDING INNOVATION FOR SEAMLESS CONNECTIVITY
M1 Product Innovation
Digitisation and digitalisation have pushed us towards innovating our products and services. With an extensive network of fibre, copper and submarine
cables, we have inculcated an innovative culture that meets the needs of the new-age digital customers, while providing seamless connectivity for Malaysians
across the country and worldwide.
Highlights 2018
Key Initiatives
•
•
•

Invested heavily into expanding our Point of Presence (PoP) – high-speed
telecommunications technologies that allow consumers to connect to the
internet through their Internet Service Provider (ISP).
Installed more than 90 km of submarine cables under Rural Broadband
(RBB) Initiative.
Launched the “TM ONE Process Improvement Initiative” and “TM Learning
Centre” to enable continuous business efficiency by eliminating process
disconnect and redundancies in all core processes.

•
•
•

Developed an Open Innovation Platform (OIP) to act as an ecosystem to
develop and launch digital products at lightning speeds.
Upgraded Iskandar Puteri Core Data Centre (IPDC) and Klang Valley Core
Data Centre (KVDC) into a Tier III DC Standard with state-of-the-art facilities.
Introduced the Integrated Operations Centre (IOC) to serve as a centralised
command centre for Network Operations of smart services.

Impact & Achievements
28 PoPs
throughout the globe
including nine (9) PoPs in
Malaysia

>20
submarine
cable systems

Highest levels of service availability, reliability
and security with upgraded data centres

RM37.0 million
identified in
cost improvements

>5.5 million
broadband ports
deployed nationally

Developers are able to leverage on available
services to build a future API economy

77.0%
unifi Mobile population
coverage

Consumers can self-diagnose
their WiFi and switch to other channels

ENHANCING CUSTOMER EXPERIENCE
M2 Service Quality
At TM, we believe that customer experience is an emotional connection. The journey that customers go through with our organisation is the ethos of
our branding. This year, we continue to go the extra mile by incorporating digital technology into consumer interactions, which resulted in a simpler yet
engaging customer journey.
Highlights 2018
Key Initiatives
•
•
•
•
•
•
•

Introduced the Driving Digital Adoption (DDA) initiative to promote our
digital channels and apps to our customers for enhanced digitisation.
Introduced the Interactive Voice Recording (IVR) system that provides selfhelp for customers trying to reach our call centres.
Improved the process of dealing with unifi customers by guiding them to
perform a speed test via a wired connection.
Equipped our Customer Service Professionals (CSP) at contact centres with
a system that automatically reads the technical status of the broadband
and course of action to rectify the issue.
Utilised big data platform to analyse our network strength in fixed and
mobile coverage through Integrated Access Planning (IAP).
Provided various employee training programmes for our front liners to
enhance their customer service skills and knowledge.
Launched the TM ONE Experience Centre (EC) to deliver unique customer
experience in digital across various touchpoints of the interactive ecosystem.

•
•
•
•
•

Launched the HERO app to leverage on employees for sales generation
while managing customer feedback in real time.
Established the Network Management Operations (NMO) Training Academy
to equip our field operations with skills to deliver high-quality customer service.
Removed Fibre Termination Box and Fibre Wall Socket during unifi installation to
improve the quality of internet connection and reduce customers’ waiting time.
Launched the Integrated Service Desk (TM ONE) for an integrated omnichannel engagement experience.
Introduced EXPRESS, a troubleshooting mechanism to improve overall fibre
fault restoration and reduce unnecessary truck roll to customers.
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Here for you…
to create better value
Impact & Achievements
70.0% decrease in the
average waiting time
for walk-in customers
at TMpoint outlets
nationwide

95.0% of complaints
resolved within our
target time

13.0% increase in complaint
resolution performance in
2018

Reduced call time
between customers
and CSP

1,500 suppliers engaged
with NMO Training
Academy to provide quick
network restoration to
reduce service disruption
period

MANAGING OUR SUPPLY CHAIN
M3 Responsible Supply Chain

M19 Fair & Equitable Policies

M20 Regulatory Compliance

M22 Engagement

Our suppliers are expected to follow a set of clearly defined principles based on international and sectoral standards, which is a mandatory part of their
agreement in working with our team. The contractors are also advised to meet or exceed international standards on environment, safety, human rights
and sustainability measures. Their compliance is actively tracked for our risk and analysis process.
Highlights 2018
Key Initiatives
•

•

Introduced the Procurement Institutionalisation of Technology Application
and Resources (PINTAR) initiative to institutionalise improved processes
in the procurement value chain.
Launched Lapasar, an online purchasing portal to provide the best
competitive prices.

•

•

Introduced Group Procurement Online System (GPOS) to automate the
operation, tracking and reporting of tasks by digitisation e.g. procurement
activities tracking.
Introduced the Digital Application Procurement for Agile Transformation
(DAPAT) initiative to accelerate flexible processes for customised Digital
Solutions or Applications, without compromising governance.

Impact & Achievements

>RM3.70 billion
(78.0% of total procurement)
contributed to local suppliers in 2018 compared to
RM1.36 billion in 2017

RM4.2 million
identified in cost avoidance
from improved processes

>40 hours
productivity improvement
per month

Improvement via PINTAR
8.37 rating in
Supplier Satisfaction Index (SSI)
exceeding the 8.2 target

10,000 hours of productivity
improvement including online quotation (RFX)

>7,000 current
active suppliers

>60.0% improvement in procurement process
cycle time

DELIVER WITH INTEGRITY
M19 Fair & Equitable Policies

M20 Regulatory Compliance

Our license to operate depends on our ability to meet and exceed all relevant regulatory requirements. We commit and comply with all regulations
applicable not only because we have to, but because these standards reiterate our own standards of operating at the highest level of integrity.
Highlights 2018
Key Initiatives
•
•

Enhanced the Declaration of Assets and Interest system to also require
a declaration from employees’ spouses.
Developed the e-learning AMANAH Video Series to educate employee
on our ethics and integrity policies.

•

Held several TM Integrity Events to educate all levels of employee in
building a culture of compliance and integrity.

Impact & Achievements
99.4%
of employees completed the Declaration of Assets and Interest

1 case
of non-compliance for misconduct committed by employee
and external party who dealt with TM

PROTECTING THE PEOPLE
SAFEGUARDING THE PUBLIC
M5 Consumer Health & Safety
We have mandatory policies and standards in place to ensure that we meet this promise. For instance, our Customer Premise Equipment (CPE) must
comply with TM’s CPE Technical Specification. This clause has high technical standards that ensures the supplied products are safe to be operated in the
premises of consumers.
Highlights 2018
Key Initiatives
•

Continuously comply with our code of conduct to provide safe and high-quality products.
Impact & Achievements

0 complaints on the safety of products and services

All our products are consistently in compliance
with regulatory standards

STRENGTHENING ONLINE SAFETY & PRIVACY
M6 Consumer Data & Privacy

M21 Grievance Mechanism

With the nation moving towards an increasingly more digitalised lifestyle, concerns regarding online safety and data privacy have become more prevalent.
We recognise the critical role we play in protecting our users from these risks. As such, our Group Information Security (GIS) is always on the lookout for
any potential breaches while implementing the best initiatives to increase online safety.
Highlights 2018
Key Initiatives
•
•

•

Conducted and participated in Cyber Security Seminars to raise awareness
on online safety within the workforce.
Received the Information Security Management System (ISMS) Certification
for our critical domains, which is in accordance with the needs and
expectations of stakeholders.
Deployed the TM Detection and Response of Advance Persistence
Threats (APT) solutions.

•
•
•

Received the Payment Card Industry Data Security Standards (PCI DSS)
certification for our payment system.
Uplifted the Security Operations Centre (SOC) with capabilities and tools
to better manage security threats and incidents.
Educate TM employees about Information Security Policy via email
blasts to raise awareness and avoid threats.

Impact & Achievements

0 breach of customer privacy and theft cases

0 loss of customer data cases
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Here for you…
to build a sustainable tomorrow
Our future is dependent on our individual efforts in taking care of the environment. As a corporate citizen,
we are committed to the preservation and conservation of the natural world so that it can be enjoyed by
future generations. We understand that the impact we leave on the environment affects the well-being of
everyone and therefore are always looking for ways to play our part.
MANAGING ENERGY CONSUMPTION AND CLIMATE CHANGE
M7 Climate Change & Energy Management
There is an almost universal consensus on the detrimental role of greenhouse gas (GHG) emissions in global climate change, particularly carbon dioxide
(CO2) emissions. We continue to monitor and better manage our carbon footprint and energy consumption to minimise the impact on the environment.
Highlights 2018
Key Initiatives
•

•

Engaged with an Energy Service Company (ESCOs) through our Energy
Performance Contracting (EPC) model to implement our energy reduction
plan.
Held energy efficiency programmes within the workforce via internal
communication tools.

•
•
•
•

Introduced an energy efficiency programme to 150 Regional Buildings
to improve the Power Usage Effectiveness (PUE) at TM nodes.
Installed LED efficiency lighting in our commercial buildings.
Hired a registered Energy Manager for buildings of 3 MkWh for 6 months.
Calculated greenhouse gas emissions to fully understand our impact.

Impact & Achievements
1.4% reduction in energy
consumption at selected
TM buildings
(2017: 59.2 MkWh;
2018: 58.4 MkWh)

4.6 MkWh
in savings for
16 completed sites

5.7 MkWh in savings
9.9 MkWh in savings
from new LED lighting
at TM nodes
system

14,665 tCO2
released in GHG
emissions

2.5%
reduction in carbon
emissions from
electricity
consumption

HANDLING OUR RESOURCES AND WASTE
M8 Resource Use & Waste
We take great responsibility in finding ways to minimise our use of resources as well as our waste generation to help reduce pressure on natural resources.
Our buildings and operations employ the 3R principles of Reduce, Reuse and Recycle, which is further instilled in our employee and contractors.
Highlights 2018
Key Initiatives
•
•
•

Calculated, our ‘water footprint’ – carbon emissions from water
consumption.
Used recycled water from the surau in Menara TM to water the plants
surrounding the building.
Converted paper bills into e-bills to reduce paper wastage and printing
costs.

•

•
•

Participated in a Technical Forum – Scheduled Waste Management for Base
Stations to develop a standard guideline in managing telecommunications
waste.
Conducted frequent monitoring of dust particle concentrations to ensure
compliance with regulatory limits.
Conducted regular noise monitoring to ensure that noise emitted from
sites are within acceptable limits.

Impact & Achievements

1.73 tCO2 of carbon
emissions saved from
using recycled water
from the surau to water
the plants surrounding
Menara TM

e-Bill Enhancement Initiative:
• 100.0% of unifi customers
converted to ebills to save paper
• Awarded the
Outstanding JomPay
Biller at the Malaysian
– Payment Excellence Awards 2018

100.0% of dust monitoring
results well below
regulatory limits,
therefore preventing employees’
exposure to occupational lung
cancer, tuberculosis and other
lung diseases

100.0% of noise monitoring
levels were within the acceptable
limits set by regulators,
therefore preventing high noise
levels that lead to hearing
impairment, hypertension,
increased accidents or general
unhappiness in the workplace

PROMOTING ENVIRONMENTAL AWARENESS
M9 Green Awareness/Education
In addition to monitoring our own environmental impact, we have the responsibility of educating others and raising awareness on how everyone can play
their part. As a strong supporter of the UN Sustainable Development Agenda, we understand the need to raise the awareness of Malaysians to help achieve
a better and more sustainable future for all.
Highlights 2018
Key Initiatives
•
•
•

Conducted the Junior Environmental Leadership Series to raise awareness
on environmental preservation for school students.
Continued the MyCoral Marine Educational Initiative to educate the
public on the importance of marine ecosystems.
Conducted the My Summit: Trail Ecology and Sustainability programme
to educate school and university students, and local mountain guides
on the importance of conserving natural resources with special emphasis
on trail management.

•
•
•
•

Participated in the Earth Hour 2018 by switching off all lights for one
(1) hour at selected TM buildings including TM Terengganu buildings.
Held the Environmental Education Charity Programme by unifi to nurture
young children on environmental conversation.
Introduce Environmental Outreach compaigns to create a sense of care
for the environment among warga TM.
Organised the Kidzania Go! Education Outreach Programme to raise
awareness on the importance of recycling among school students.

Impact & Achievements

>2,500 students and teachers
reached in the Junior
Environmental Leadership
Series

>1,200 coral reefs
propagated
by over 300 volunteers
in MyCoral Marine
Educational Initiative

>190 participants benefitted
including local mountain
guides in My Summit:
Trail Ecology and
Sustainability Programme

1,000 kg worth
of recyclables collected
at our environmental
outreach events
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Here for you…
to empower lives
We are a people-centric organisation – the success of our journey is supported by our dedicated workforce,
loyal customers and local communities. Our business is built on this network of people. We believe that by
giving back to society, we will be able to build a sustainable environment that benefits everyone. Therefore,
it is our duty and obligation to empower the lives of our people and communities, and to prepare them for
excellence in the digitalised future.
NURTURING A HIGH-PERFORMANCE CULTURE
ATTRACTING TALENT
M10 Talent Retention & Attraction
Our people are the backbone of the organisation. We would not be who we are today without our dedicated workforce. Thus, it is important to continuously
bring in the best talents to the organisation. The Yayasan TM (YTM) scholarship programme was established to enable us to scout for and recruit highpotential talents.
Highlights 2018
Key Initiatives
•
•

Hired approximately 100 YTM scholars who will graduate from top
universities worldwide to join our workforce.
Developed our scholars’ leadership skills through our YTM Leadership
Development programmes.

•
•

Attended career fairs both locally and abroad to recruit out the most
promising young and talented Malaysians.
Identified and trained a group of employees with adequate knowledge
and skills relevant to TM’s business, such as design thinking, leadership
and engagement programmes.

Impact & Achievements
Winner of Malaysia’s Best Employer
Brand Award 2018

>700 potential leaders were identified
among Warga TM

>97.0% retention rate since 2016

UPSKILLING OUR EMPLOYEES
M10 Talent Retention & Attraction

M11 Training & Development

It is not enough to just attract the top talent available. We are also responsible for providing sufficient training and development opportunities to tap into
their full potential. Our training programmes not only include career progression, we also provide guidance on other areas such as financial concerns,
health and family relationships.
Highlights 2018
Key Initiatives
•
•

Launched the TM Learning and Development (TM L&D) team to set
the direction for our L&D strategies.
Delivered various L&D programmes to enhance employees’ digital
capabilities, mindset change, technical skills, and Information &
Communication Technology (ICT) as well as generic soft skills.

•

Introduced the EduBite app, an internal digital learning app that promotes
continuous L&D.

Impact & Achievements

>23,000 employees
participated in L&D training

>RM17.0 million
spent in L&D Training

>450,000 total
training hours

>1.400 training sessions
conducted via various modes
including classroom and
e-learning

HAPPY WORKERS, HEALTHY WORK SPACE

M12 Employee Health & Safety

M15 Work-Life Balance

M18 Corporate Culture

M22 Engagement

Our business in serving the communication needs of all Malaysians requires a healthy, motivated workforce. We understand the important role we have in grooming
and taking care of the wellbeing of our employee, not just for the efficiency of running our operations but also our responsibility as a corporate citizen.
Highlights 2018
Key Initiatives
•
•
•
•

Introduced Life Coach, a dedicated counselling programme to ensure
the mental wellbeing of employees.
Held the Healthy Lifestyle Campaign to promote the physical health of
employees.
Offer complimentary health screening for our more senior employees.
Conducted frequent employee engagement programmes throughout
the year.

•

Launched the Sayangi TM initiative to help our people face the
challenging business environment that has impacted our financial
performance this year.
– Voluntary Annual Leave Purchase
– Voluntary Self-Declared Recovery Leave
– Voluntary Work Anywhere
– Flexi Working Arrangement-Flexiweek
– EPF Employer Contribution Adjustment

Impact & Achievements
Voluntary Annual Leave
Purchase
>700 employees have applied
for more than 1,900 days of leave

Voluntary Self-Declared
Recovery Leave
>8,400 employees have utilised
more than 13,300 days

Voluntary Work Anywhere
>4,000 employees
have opted for this programme

EPF Employer Contribution
Adjustment
>4,900 employees
have opted for this programme

ENHANCING THE WORK EXPERIENCE

M15 Work-Life Balance

M11 Training & Development

M17 Compensation & Remuneration

M22 Grievance Mechanism

Over the past two (2) years, we have taken concerted steps towards the digitisation of our internal processes, and HR is an area where this effort has
seen tremendous progress. As part of our efforts to digitise our HR services, various apps have been developed internally to provide better access to tools
and resources for employees, anytime and anywhere.
Highlights 2018
Key Initiatives
•
•
•

SMILE App: tracks employee engagement levels in real-time.
GROW App: allows employees to manage their performance goals and
appraisals.
TM Medic Mobile: provides access to various medical services.

•
•
•

ERA App: enables employees to apply for job vacancies within the company.
FLOW App: allows employees to communicate while they work on-thego.
Douit App: enables employees to generate additional income and explore
other areas of interest beyond the current job scope.

Impact & Achievements
Number of downloads by employee
FLOW
>16,000

TM Medic Mobile
>11,000

GROW
>6,000

ERA
>800
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Here for you…
to empower lives

ENGAGING WITH UNIONS

M19 Fair & Equitable Policies

M21 Grievance Mechanism

M22 Engagement

At TM, we understand the need for Unions in protecting the rights of workers and partners. We conduct regular engagements with our Unions to create
an open and positive relationship. We try to consistently listen to their grievances and maintain industrial harmony.
Highlights 2018
Impact & Achievements
9,165 NUTE, UTES, SUTE
and SUTEN Union members

38.0% of employees covered
by the collective bargaining agreements

ENCOURAGING AN INCLUSIVE WORK CULTURE

M14 Diversity & Inclusion
We understand the value of diversity when it comes to our workforce and seek to aptly reflect the country’s cultural diversity within Warga TM.
We are also strong advocates for gender equality, as seen in our talent recruitment, development, promotion and remuneration, with career progression
that is based on merit and not gender.
Highlights 2018
Impact & Achievements
32.0% of Top and Senior Management roles
filled by women

21.0% of positions in the Board
held by women

ENSURING THE HEALTH AND SAFETY OF WORKERS

M12 Employee Health & Safety
The health and safety of our employees, as well as our contractors, are vital. We have in place a strong culture of safety that is supported by continuous
training, supervision and monitoring to ensure that everyone in TM has the required skills and knowledge to carry out their job function safely. We are
guided by TM’s Occupational Safety, Health and Environment (OSHE) Policy.
Highlights 2018
Key Initiatives
•
•

Received the ISO 45001:2018 Certification due to the successful
implementation of the new safety standard.
Held a Supervising Officer Training Programme to improve supervision
effectiveness of high-risk activities.

•
•

Embedded OSHE requirements in the procurement process.
Conducted the TM Disaster Simulation Exercise 2018 to strengthen the
coordination of workers onsite for possible crisis.

Impact & Achievements
0 occupational
fatalities

17.0% reduction
in total incident
(2017: 135; 2018: 111)

44.7% reduction
in lost time injury (LTI)
(2017: 851; 2018: 471)

27.1% reduction
in LTI cases
(2017: 59; 2018: 43)

18.1% reduction
in recordable injury
(2017: 72; 2018: 59)

EDUCATING FUTURE INNOVATORS
YAYASAN TM (YTM)

M16 Community Welfare & Wellbeing
YTM was established as the scholarship unit in TM on 10 November 1994. Since then, it has provided aid to over 15,000 deserving students to pursue
secondary and tertiary studies in Malaysia and abroad, with a total sponsorship value of over RM500.0 million. Yayasan TM remains committed in its mission
to support nation-building through investment in the education and development of future leaders.
Highlights 2018
Key Initiatives
•
•
•

Conducted the Young Leader Scholarship Programme and Future Leader
Scholarship Programmes.
Held the Young Explorer Passport Programme to inspire children in
Science, Technology, Engineering, Arts and Mathematics (STEAM).
Introduced the Performance Intervention Programme to assist and keep
track of scholars’ academic performance.

•
•

Conducted the Digital Makers Programmes to inspire children to cultivate
their creativity and digital skills.
Restored the first Post & Telegraph (P&T) Office in Malaysia to establish
the Telegraph Museum.

Impact & Achievements

>400 secondary students awarded
with YTM scholarships

>RM23.0 million spent on
>1,500 students in 2018

>RM7.0 million contributed to Arts,
Culture and Heritage in 2018

MULTIMEDIA UNIVERSITY (MMU)
Our private university, MMU, provides quality education to young Malaysians in engineering and technology, with special emphasis on innovation, creativity
and entrepreneurship.
Highlights 2018
Key Initiatives
•
•

Collaborated with the Malaysian Communications and Multimedia
Commission (MCMC) under the Malaysia ICT Volunteer (MIV) programme.
Established the MMU Digital Futures Research Hub to serve as a bridge
that connects researchers from various disciplines to share their

•

knowledge, experience and research on issues regarding the digitalisation
of society.
Signed an MoU with Maruwa to collaborate research and development
projects.

Impact & Achievements
An average of 90.0%
of MMU students secured
a job within the first
6 months of graduating

>56,000 graduates
entered the
domestic workforce

Ranked between
301-350 for Computer
Science and Information
System Ranking by QS
World University 2018

Improved ranking from
179 (in 2017) to
175 (in 2018) in the QS
Asia University Rankings.

Provided internship and
career opportunities to
MMU students at
Maruwa, a global leader
in electronics
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Here for you…
to empower lives
EMPOWERING A DIGITAL NATION
MAJOR CORPORATE RESPONSIBILITY PROGRAMMES FOR 2018

M13 Employee Volunteerism

M16 Community Welfare & Wellbeing

We take our corporate responsibility (CR) work to heart. However, our CR programmes go beyond just charity work. Our programmes are specifically
cultivated to align with the United Nations Sustainable Development Goals (SDGs), and the Industrial Revolution 4.0 (IR4).
Highlights 2018
Key Initiatives
•

•
•
•

Program Usahawan Wanita (PUW 4.0): to help elevate female entrepreneurs
by using new technology as part of their business decision-making
process.
TM School Adoption Programme: to foster academic and non-academic
excellence.
TM 3Ducation Programme: to provide the necessary skills and knowledge
for students and teachers in 3D technology.
TM Nano Maker Kit Programme: to enable students to collect and
analyse experimental data collected during Physics, Mathematics and
ICT learning.

•
•
•
•
•

TM Robotics Programme: to expose students to robotic engineering
and develop their problem-solving skills.
TM Coachunity Programme: to promote academic excellence via sports
development among rural school children.
The KidZania Go! Outreach Programme: to educate children on the
importance of recycling.
Launched the ENSANI App to enable people to channel their donations
using online banking and e-wallet.
Held the Clean as You Go Campaign to raise awareness on reducing
waste, single use of plastic and recycling initiatives.

Impact & Achievements

>200 women entrepreneurs trained
since the establishment of PUW
since 2015

>28,000 lives touched under
TM School Adoption Programme
since 2003

>3,000 students, educators and industry players
involved in TM 3Ducation Programme and
learned about 3D printing technology
since 2016

30.0% overall academic
improvement among students from
TM Coachunity Programme

TM Robotics Programme alumni awarded
with the Excellence Awards
in Robot Performance in the
National Robotics Competition 2018

>RM300,000 contributed
to local communities via CR Programmes

