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This presentation is not and does not constitute an offer, invitation, solicitation or recommendation to subscribe for, or purchase, any securities 

and neither this presentation nor anything contained in it shall form the basis of, or be relied on in connection with any contract or commitment or 

investment decision.

This presentation has been prepared solely for use at this presentation. By your continued attendance at this presentation, you are deemed to 

have agreed and confirmed to Telekom Malaysia Berhad (the ñCompanyò) that: (a) you agree not to trade in any securities of the Company or its 

respective affiliates until the public disclosure of the information contained herein; and (b) you agree to maintain absolute confidentiality 

regarding the information disclosed in this presentation until the public disclosure of such information, or unless you have been otherwise 

notified by the Company.

Reliance should not be placed on the information or opinions contained in this presentation or on its completeness. This presentation does not 

take into consideration the investment objectives, financial situation or particular needs of any particular investor. 

No representation or warranty, express or implied, is made as to the fairness, accuracy, completeness or correctness of the information, 

opinions and conclusions contained in this presentation. None of the Company and its affiliates and related bodies corporate, and their 

respective officers, directors, employees and agents disclaim any liability (including, without limitation, any liability arising from fault or 

negligence) for any loss arising from any use of this presentation or its contents or otherwise arising in connection with it.

This presentation contains projections and ñforward-looking statementsò relating to the Companyôs business and the sectors in which the 

Company operates. These forward-looking statements include statements relating to the Companyôs performance. These statements reflect the 

current views of the Company with respect to future events and are subject to certain risks, uncertainties and assumptions. It is important to note 

that actual results could differ materially from those anticipated in these forward looking statements. The Company does not undertake to inform 

you of any matters or information which may come to light or be brought to the Companyôs attention after the date hereof.

The forecasts and other forward-looking statements set out in this presentation are based on a number of estimates and assumptions that are 

subject to business, economic and competitive uncertainties and contingencies, with respect to future business decisions, which are subject to 

change and in many cases outside the control of the Company. The directors and officers of the Company believe that they have prepared the 

forecasts with due care and attention and consider all best estimates and assumptions when taken as a whole to be reasonable at the time of 

preparing the presentation. However, the Companyôs forecasts presented in this presentation may vary from actual financial results, and these 

variations may be material and, accordingly, neither the Company nor its directors or officers can give any assurance that the forecast 

performance in the forecasts or any forward-looking statement contained in this presentation will be achieved. Details of the forecasts and the 

assumptions on which they are based are set out in the presentation.

This presentation may not be copied or otherwise reproduced without the written consent of the Company.
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Source :  Malaysia Communications & Multimedia Commission (MCMC)

Note: *per 100 households

Broadband penetration rate inclusive wireless broadband

Industry Overview
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Financial Highlight

8,440
8,514

235 94

2008 2009

8,675
8,608

MERS 999

+0.9%

Total Revenue

RM mn

2,917
3,103

2008 2009

33.3

35.4

EBITDA Margin (%)

+6.4%

RM mn

229

643

2008 2009

+180%

RM mn
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EBITDA PATAMI



Total Revenue 

By Line Of Business

6,899 6,660

2008 2009

Retail

690
786

2008 2009

835
885

2008 2009

Wholesale Global

RM mn RM mn RM mn

+13.9%

+6.0%
-3.5%
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Total Revenue 

4,412
4,001

2008 2009

-9.3%

Voice
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2008 2009

+16.0%

Data
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1,477
1,607

2008 2009

+8.8%

Internet
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By Product
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BROADBAND & FIXED LINE
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ARPUWiFiZone

1,088 1,133 1,165 1,135 1,163 
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Business* 74 78 73 67

Residential* 21 21 20 19

StreamyxBroadband** 87 86 89 86

*Call Usage Only
** StreamyxGross ARPU only

1,280 1,333 1,370 1,398 1,431

4,297 4,290 4,320 4,331 4,321

1,270 1,303 1,350

2,069



CAPEX & OPEX 

Business As Usual (BAU)
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20092007 2008

RM mn

HSBB*

2009

516
1,338

2008

RM mn

21.2
16.7

14.1

1,760

1,448

1,211

Note: * gross CAPEX

BAU Capex / Revenue

Better Cost Management (%)* 

24.2
23.7

2008 2009

Depreciation

Other Operating Cost

2.3
1.9

2008 2009

17.7
15.5

2008 2009

21.7
21.0

2008 2009

Bad Debt

Direct Cost

* Cost % of Revenue

64%17%

19%

Core Access Support System

32%

49%

19%

Core Access Support System
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BALANCE SHEET
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2007

Cash & Bank Balances 2,173

6,831
Long Term & Short Term 

Borrowing

Trade Receivables

Return on Assets (ROA)

Return on Investment Capital 
(ROIC)

DEBT to EBITDA

2,647

3.89

4.30

2.11

Gross Debt / Equity 0.68

KEY RATIOS

2007

Trade Payables 3,015

Net Debt / Equity 0.46

RAM AAA

A3aƻƻŘȅΩǎ 

S&P A-

Fitch A-

CREDIT RATING

DEBT MATURITY PROFILE

2014

891

2,000
1,594

2010 2013 2025

925 1,035

2016

USD denominated

RM denominated

Note:      USD 260mn;  USD 465mn; USD300mn; FX rate 3.424

1

2

1 2

2009

3,495

6,714

1,781

3.70

6.74

2.16

0.96

2009

2,935

0.46

2008

2,095

7,000

2,128

3.15

4.50

2.45

0.68

2008

2,813

0.48
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TM ςLatest Promotions
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ΧƛƳǇƭƛŜǎ ǘƻƎŜǘƘŜǊƴŜǎǎ ŀƴŘ ŎŀƳŀǊŀŘŜǊƛŜ όUni), through fiber

Á9ƴƎƭƛǎƘ άuniέ ςǇǊŜŦƛȄ ƳŜŀƴƛƴƎ άƻƴŜέ
ÁάFiέ ςFiber optics

BIRTH OF A NEW BRAND
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Notebook 
(Wi-Fi)

PC

Phone

BTU

STB

TV

RG

High-speed internet1

ω²ƛŘŜ ǊŀƴƎŜ ƻŦ ǎǇŜŜŘ ƻǇǘƛƻƴǎ ǘƻ ŎŀǘŜǊ ŦƻǊ ŜǾŜǊȅƻƴŜΩǎ ƴŜŜŘǎ 
(5/10/20/50/100 Mbps download speed)

ωWireless access everywhere in the house (RG, Wi-Fi)

Basic voice2

ωNo additional monthly phone rental
ωUnlimited calls between TM fixed-line numbers
ωCheapest voice services in the market (to fixed 

and mobile)
ωFree DECT

IPTV3

ωMinimum 8Mbps
ωAlmost unlimited multiservice content-on-ŘŜƳŀƴŘ ƻŦŦŜǊǎΧ
ωΧŎƻƳǇƭŜƳŜƴǘŜŘ ǿƛǘƘ ǎƻƳŜ ƭƛƴŜŀǊ ¢± ŎƘŀƴƴŜƭǎΧ
ωΧǎŜǾŜǊŀƭ ƛƴǘŜǊŀŎǘƛǾŜ ŎƘŀƴƴŜƭǎΧ
ωAnd open to local community content

Value-added services4

Wi FiHotspots5

ω Internet security
ωLarge capacity e-mail (2 GB)
ωParental control
ωVideo telephony
ωHypp.tv

ωUbiquitous access to the Internet in multiple WiFispots across 
the country (universities, classrooms, libraries, other public 
places) (potential number of 
hot spots >5,000)

Overview of HSBB product portfolio
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